
The Kimo Theatre. Original photograph for Curt Teich postcard. Albuquerque, NM. 
1938. 
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Now Entering American History 
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It is hard to believe that four and one-half 
years ago the Curt Teich Postcard Collec¬ 
tion consisted of seventeen rooms of unor¬ 
ganized postcards, photographs, negatives, 
and related materials. The industrial 
archives of the Curt Teich Company arrived 
with full funding for a five year period of 
arranging and cataloguing the postcards. 
The first year of the project was devoted to 
organizing the maze of wooden cases that 
completely filled what was once a large 
living room and formal dining room in the 
Collection building. The first box of cards 
that Teich produced in 1898 eventually 
became the first box of cards entered into 
our computer system. Today, after many 
hardware and software battles with the 
computer, we are nearing the end of the 
cataloguing process. Approximately three- 
fourths of the Collection, some 260,000 
records, have been catalogued in the com¬ 
puter data base. 

When the Collection arrived, and after it 
was put into some semblance of order, 
one of our first tasks was to devise a soft¬ 
ware program which would allow the infor¬ 
mation from the postcard to be entered 
quickly and efficiently. Easy retrieval of the 
information was critical, as the desired 
result was to provide a researcher with a 
computer print-out of all the postcard 
images for the particular topic or location 
of interest. 

The computer screen for adding postcard 
information to the data base is divided 
into three sections—production number, 
subject, and location (FIG A). These divi¬ 
sions are the means of access to the enor¬ 
mous amount of material contained in the 
data base. The production number, which 
also serves as a clue to the date of the 
card, is the original job number printed on 
the card by the Teich company. We were 
fortunate that this number/date system 
existed, as it provided "built-in" structure 
for cataloguing. Functioning like the Dewey 
Decimal system, this number also indicates 
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FIC A Advertising card for Musto-Mento colds cure. Curt 
Teich postcard. Toledo, OH, Ca. 1911. "Production 
number " R40747. 


the physical location of the card in the 
building. 

After entering the production number, the 
view on the postcard and the script on the 
back of the card is analyzed. A major 
subject heading must be chosen from 164 
different categories and then a minor 


category is selected to complement the 
major. There are over 1600 different minor 
categories sub-divided under the major 
categories. Lastly, a geographic location is 
chosen. For the United States, the Post 
Office abbreviations are used, and for 
foreign countries, we create a three charac¬ 
ter code such as AUS for Australia or GRN 
for Greenland. 

The subject list used to categorize the 
postcard views was developed from two 
main sources—the Chicago Historical Soci¬ 
ety's photographic subject list from 1982 
and a photographic image subject list pub¬ 
lished by Eastman House. The ideas from 
these two sources were combined to form 
a 14 page listing, which we used to begin 
the cataloguing process. Three and one- 
half years later, this index has grown to 55 
pages. The views in the Collection span a 
76 year period and encompass nearly every 
aspect of American life. Our aim in choos¬ 
ing subjects for this catalogue was to 
provide categories with research potential. 
The 164 major categories range from Adver¬ 
tising, Educational Buildings, Industry, and 
Historic Buildings to Railroads, Restaurants, 
and Transportation. Each major category is 
sub-divided with minor categories. For 
example, the major category of Advertising 
has 64 minor categories such as clothing, 
furniture, tourism, and recreational equip¬ 
ment (FIG B). Each major category is 
assigned a three digit code, minor 
categories have four digit codes, which are 
entered into the computer. The system is 
not designed to be patron accessed, and, 
although codes are entered, the computer 
prints out the information requested in 
English. Using numeric codes to record the 
subject information for each postcard 
requires much less time and space in the 
computer's data base than typing out the 
postcard's title in its entirety. Hopefully, we 
will not require more than our current 60 
mega-bytes of computer storage. 

Over the years, research use of the Collec¬ 
tion has tripled. The two main research 
uses of our computer catalogue are listings 










SUBJECT DESCRIPTION HEADINGS 


LAKE COUNTY MUSEUM 
SPECIAL COLLECTIONS 


COMPUTER CATALOGUING SYSTEM 


MAJOR CATEGORIES 


ADUERTISING 131 


SUB-CATEGORIES 


2691 CLOTHING? UNIFORMS!-SHOES 

2692 HORTICULTURE 

2693 LAUNBERERS 

2694 RESORTS 

2695 RESTAURANTS? BARS 

2696 PUBLICATIONS 

2697 FURNITURE 

2698 WEAPONS 

2 6 9 y BANKS? FINANCIAL SERUICE 

2700 HOTELS 

2701 MOOD 

2702 MISCELLANEOUS 

2703 FUNERARY 

2704 AGRICULTURE 

2705 SPORTS? SPORTING GOODS 

2706 HEALTH CARE? PRODUCTS 

2707 MUSIC 

2708 JEWELRY 
27U9 BEUERAGEb 

2710 TRANSPORTATION 

2711 CURT TEICH? POSTCARDS 

2712 TOBACCO 

2713 TOURISM 

<STATES/LOCAL PROMOS) 
2314UACATION 

2715 REAL ESTATE 

2716 APPLIANCES 

2717 FUEL 

2718 MECHANICAL SERU ICES? 

GAS STATI0NS ? PARKING 

2719 S i": H 0 0 L S ? C 0 U R R E S ? 
EDUCATIONAL EQUIPMENT 

2720 TOYS? GAMES 

3121 TECHNICAL INSTRUMENTS 

3122 ENTERTAINMENT 

3123 PHOTOGRAPHY 

3124 BUILDING RELATED 

3125 INSURANCE 

3126 RETAIL?INSTITUTIONAL 
FIXTURES 

3127 STORES? OTHER 

3128 ANIMAL RELATED 

3129 SGIJUENIR STORE? SOUUEhl IRS 

3130 PRINTING 

3131 HOUSEWARES? LINENS 

3132 DRUG STORES 

313 3 T A N H E R Y ? S A D D L E R Y 

3134 AUTO SUPPLIES 

3135 MACH INERY ? PARTS? TOOLS 

3136 TOILETRIES? COSMETICS 

3137 HAIRDRESSING 

3138STATIONERY? OFF ICE SUPPLY 
3139 WAREHOUSE? STORAGE? 
MOWING 

3140ADUERTISING 

3521 AUTO CAMPS? COURTS? MOTELS 

3522 ALP OH CL 

3523 RECREATIONAL UEHICLES? 
RECREATIONAL EQUIPMENT 

3524 HOUSEHOLD FIXTURES 

3525 HEATING? AIR CONDITION 

3526 INFANT EQUIPMENT 

3527 ART & CRAFT SUPPLIES 
3523 AUD10 -gISUAL? ELECTRONIC 

3529 RENTAL 

3530 WENDING MACHINES 

3671 INTERI OR DECOR AT ING 

3672 CUSTODIAL SERUICE? SUPPLY 

FIG ti Ma/or and minor codes for (he subject category of 
advertising. 



by subject or by location. Typically, com¬ 
puter listings lead to requests for photo¬ 
copies of postcard views, and eventually, 
photographic prints or transparencies from 
the postcard or from the original photo¬ 
graph of the view contained in the art 
work files. Because the Collection is not 
entirely catalogued, many state and local 
historical agencies prefer to purchase 
photocopies of the geographic indexes 
which were kept by the Teich Company 
(FIG C). This twenty-six volume set is 
divided by state, with the cities listed in 
alphabetical order within the state. A 
typical hand-written entry includes the 
subject of the card, its "production 
number", and the name of the person or 
company that ordered the card. While the 
index includes all the cards printed from 
1898 through 1974, the handwritten entries 
are sometimes difficult to read and are 
useful mainly for the purpose of research¬ 
ing by location. The indexes are an impor¬ 
tant finding-aid for the Collection because 
the entire title of the postcard is written in 
the subject entry. These pages are excel¬ 
lent resources when researching several 
subjects for one particular location. 


The use of the Collection is as varied as 
the postcards themselves. We are currently 
working on several projects for the Preser¬ 
vation Press, the publisher for the National 
Trust for Historic Preservation in Washing¬ 
ton, D.C. One of these projects is the pub¬ 
lication of a book on the history of movie 
theatres, entitled Great American Movie 
Theatres. The first step in this image 
research was to print out a subject list for 
theatres from our computer data base. 
Photocopies of particular theatres were 
sent to the Preservation Press, and they 
chose eleven images to be made into 8X10 
inch, black and white prints for publica¬ 
tion (masthead illustration). One image was 


produced as a transparency, to be featured 
on the dust cover of the book. 

Paramount Pictures contacted the Collec¬ 
tion during the Chicago filming of the 
movie "The Untouchables". Paramount was 
attempting to locate vintage photographs 
of the interior of the Lexington Hotel in 
Chicago, once the headquarters of Al 
Capone for several years in the 1930s. We 
were able to supply them with three views 
of the hotel's interior (FIG D). These views 
were to aid the set designer in fabricating 
a set as close to the original interior as 
possible. 

The Illinois State Museum is working on a 
project that should prove exciting. A "float¬ 
ing" exhibit is planned for a renovated 
barge. The barge will dock at towns along 
the Illinois River, allowing people to visit 
this unique exhibit, which will feature the 
history of the River. The preliminary 
research conducted at the Teich Collection 
involved searching the geographic index 
for Illinois, reviewing the subject entry 
column for river towns to locate views 
depicting industry and recreation along the 
Illinois River. 

Several local libraries have requested pho¬ 
tocopies of all the postcards printed of 
their town. These photocopies are made 
available for patron use in the library. 
People are always interested in the changes 
that have occurred in their town since the 
turn of the century. These postcards show, 
at a glance, popular features of the town at 
different periods of time during the 20th 
century. Researchers using the photocopies 
in the library are always welcome to make 
an appointment to examine the original 
postcards and accompanying art work at 
the Teich Collection. 
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FIG D Dining room of the Lexington Hotel (later the New Michigan Hotel), headquarters of Ai Capone. Retouched photograph for Curt Teich postcard. Chicago, IL. 1931. 
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As we near completion of the cataloguing 
project, the research value of this Collec¬ 
tion is just beginning to be realized. The 
Collection has attracted researchers from 
across the country. Authors and publishing 
houses are contacting us to provide images 
for books. Major television stations and 
networks and other types of media are 
taking advantage of the wealth of visual 


JOIN US 


The Curt Teich Postcard Collection needs your 
support to maintain quality preservation of its collec¬ 
tions and to find new ways of making its resources 
available. 

The project is funded for the first five years of its 
existence. Four of those years have gone by. Your 
membership or donation to the Curt Teich Collec¬ 
tion will help provide professional staff to care for 
the archives, will aid in the ongoing effort to 
preserve the artifacts through environmental 
monitoring, conservation procedures and materials, 
and will help support methods of bringing this 
unique material to the public through exhibits, pub¬ 
lications, and research services. 

The Curt Teich Postcard Collection at the Lake 
County Museum is a valuable resource of histori¬ 
cally significant photographs: images that tell the 
history of 20th century America. 


information we have to offer. The Teich 
Collection staff is always willing to assist 
researchers by providing computer print¬ 
outs by subject or location or to photo¬ 
copy geographic index pages. Because of 
the increase in the volume of research 
requests, four weeks should be allowed 
before expecting materials. □ 


Please enroll me as a member of the Curt Teich 
Postcard Collection in the category below: 

Annual memberships: 


Student 

$ 10.00 

Individual 

$ 15.00 

Family/Group 

$ 20.00 

Institutional Nonprofit 

$ 20.00 

Contributing 

$ 35.00 

Sustaining 

$150.00 

Life (One-time payment) 

$500.00 


Benefits of membership include free admission to 
the museum and the Curt Teich Collection, a sub¬ 
scription to the Postcard journal, 10% discount in 
the museum store, a 20% discount on Teich Collec¬ 
tion research services, and invitations to events. 


The Curt Teich Company operated in Chicago from 
1898 to 1974 as a printer of postcards, advertising 
pamphlets and brochures, maps, blotters, and 
sundry other printed items. The company eventually 
became the largest volume producer of postcards in 
the world. Over the span of 76 years of business, 
Teich saved copies of everything his firm printed, 
including most of the original photographic and 
layout work. In this way he established an industrial 
archives that now exists as the nucleus of the Curt 
Teich Postcard Collection at the Lake County 
Museum. It is the intention of the Museum to 
preserve this resource and to research and analyze 
the importance postcard views have for understand¬ 
ing the history of 20th century America. 

THE POSTCARD JOURNAL is published quarterly by 
the Lake County Museum: Curt Teich Postcard Col¬ 
lection, which is a section of the Lake County Forest 
Preserve District. ISSN-0743-7617 

Rebecca Goldberg, Museum Supervisor 

Katherine Hamilton-Smith, Curator of Special Collec¬ 
tions, Editor, the Postcard lournal 


Christine A. Pyle, Assistant Curator of Special 
Collections 


Subscription to the Postcard journal is a benefit of 
membership to the Curt Teich Collection. The Lake 
County Museum is a not for profit agency. 

The Curt Teich Collection is not tax supported. 

Lake County Museum, Lakewood Forest Preserve, 
Wauconda, Illinois 60084, U.S.A. 

(312) 526-8638/526-7078 
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Book Review 


With this issue, Postcard Journal will peri¬ 
odically include a new feature ; book 
reviews of publications that relate to the 
collections of the Teich archives. This first 
book review, of H. Thomas Steele's book 
on the visual arts of bowling, complements 
the many rich images in the Collection of 
the sport of bowling, dating from the first 
decades of the century to postcards from 
the 1940s and '50s. Steele writes enticingly 
about his topic in the book's forward, 
"What follows is a catalog of popular 
history and archival fun. This book will 
strike you right and have you rolling in the 
gutters. Whether you are an avid kegler or 
occasionally bowl a few frames, this will be 
right up your alley. A part of our present 
always contains a part of our past. So, 
spare me a few minutes, and let's go 
bowling!" 


Steele, H. Thomas. Bowl-O-Rama: The 
Visual Arts of Bowling. New York: Abbeville 
Press, 1986. 96 pages, illustrated. 

IBSN 0-89659-607-9. 

To explore thoroughly any one aspect of 
our visual environment, one would be sure 
to find many interesting images. Such is 
the case with the recent publication of 
books on fast food restaurant architecture, 
roadside dining, and, most recently, Bowl- 
O-Rama: The Visual Arts of Bowling. 
Bowling, this most popular activity (which I 
proudly pursue, if only once or twice a 
year), is handsomely presented by H. 
Thomas Steele and the Abbeville Press. 
Abbeville, best known for their top-notch 
publishing of such works as that of the 
artist and naturalist John James Audubon, 
here brings wonderful color and detail to 
the many bowling artifacts both owned by 



and loaned to Mr. Steele for the publica¬ 
tion of Bowl-O-Rama. 

Bowl-O-Rama: The Visual Arts of Bowling 
presents a well-rounded (puns are unavoid¬ 
able with this subject) collection of 
bowling related imagery. From exotic sleeve 
patches and award pins and medals (I 
especially like one engraved simply 
"FREAK") to postcard images, lane adver¬ 
tisements, and celebrity bowling endorse¬ 
ments and promotions, all of these objects 
cover a great many years, beginning with 
bowling's birth in the Stone Age! 

Tacky, mundane, banal are some words 
that might be thought apt in application to 
bowling memorabilia. I do think that many 
of these objects and images, if seen indi¬ 
vidually in the corner of some second¬ 
hand store, might certainly be over- 















looked—and for good reason. But, when 
brought together, they share a certain poig¬ 
nant, if overly flashy charm. This flashiness 
is similar to that of the clothing, trophies, 
and emblems with which golf surrounds 
itself. Bowling alleys were and are a place 
where one tried to be, through skill, if not 
through the style of your shirt, bowling 
ball, etc., the best. There is virtually no 
difference between the award patches that 
advertise a 200 point game, and those that 
advertise the ultimate, perfect 300 point 
game. 


As an aficionado of the mundane and 
banal myself, there are a few items which I 
am sad to say are not in Bowl-O-Rama; the 
infamous Brunswick Ball Cleaner, which 
swallowed a soiled ball for a quarter and 
would regurgitate a spotless spheroid 


Sunset Bowling Center. Original photograph for Curt Teich postcard. Hollywood, C A 1945. 


By Dan Cochrane 


book, my personal favorite is a bowling 
bag covered in a 1950s doodle pattern, 
debossed in vintage white vinyl. □ 


Dan Cochrane holds a B.F.A. in photogra¬ 
phy from the School of the Art Institute of 
Chicago. He is a photographer in Chicago 
and is an assistant conservator with the 
Graphic Conservation Company of 


in about one minute, and the magic vibrat¬ 
ing platform device (manufacturer 
unknown), covered with lightning bolt 
graphics, which a fatigued bowler could 
mount (I have never seen an aduJt on it) 
and, for one dime, ZAP his game up 
again—provided his tooth fillings didn't 
drop out! 


In it's effort to illustrate a wide variety of 
bowling related imagery, I feel that the 
interior and exterior architecture of 
bowling alleys is too briefly regarded. 
Perhaps this could be the subject of a 
specific, in-depth study. 


I enjoyed this book a great deal and found 
Mr. Steele's sequencing of pictures and 
appropriately sparse text to be a perfect 
combination. Of the illustrations in the 


Cheyenne Bowling Lanes. Curl Teich postcard. Cheyenne, WY. 
1941. 


The Bowl Bar. Curt Teich postcard. Wisconsin Dells, Wl. 1948. 


>RY STAFF OF BOWLING CHAMPIONS 

Champions, Fred Day (!). Collection of the author. 
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Reproduction Postcards Now Available 
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Ten new postcards and a poster have been 
printed by the Lake County Museum's Curt 
Teich Collection; all reproductions of post¬ 
card images from the teich archives. The 
postcards range in date from a 1911 view 
down New York City's 5th Avenue on a 
busy Sunday morning, to a 1942 postcard 
patriotically urging America to "Keep 'Em 
Flying'' printed as part of the United 
States' effort during World War II. Six of 
the new card reproductions are color, four 
black and white. These ten cards bring the 
total number of reproductions offered by 
the Teich Collection to thirteen. 


The poster, measuring 18" x 22", features a 
reproduction of John Philip Sousa and his 
band being welcomed to Atlantic City's 
famous Steel Pier in 1929. The poster 
reprint was taken from the original photo¬ 
graph of this event, now in the archives, 
which had been used to produce the Teich 
postcard almost 60 years ago. The poster 
photograph is black and white, surrounded 
by a deep plum purple color. The cards 
and poster are available by writing to the 
Teich Collection offices. Please enclose the 
following amounts, in check only. All 
orders must be pre-paid. 

Individual postcards.50 

Set of ten cards (all sets are 
the same and DO NOT 
include the "America in a 
Postcard Mirror", "Century 
of Progress," or "Living Flag" 
postcards).4.00 

Poster. 6.50 


Postage and handling are included in the 
price of the items. Members of the Teich 
Collection, please take 10% off of these 
prices. □ 











Paint's More Important 
Than You Think 

Renovation continues on the Teich archives 
building with the painting of the second 
floor storage areas. The second floor is 
used to house the art files from the Teich 
Company, containing original photography, 
original and copy negatives, layouts, client 
instructions, and accompanying artifacts 
used in the production of postcards. 
Although painting such an area would 
seem not to be a very important or compli¬ 
cated task, in fact, the contrary is true. 
Special considerations about the content 
of the materials used had to be taken into 
account. 

In museum storage areas, care must be 
taken to minimize the presence of ultravio¬ 
let light, which is very damaging to cellu- 
losic materials like paper and textiles. Even 
before the painting, some measures had 
been taken to reduce the amount of UV 
light in the storage areas. Protectant UV 
filtering sheaths cover all of the fluores¬ 
cent tubes and daylight has been effec¬ 
tively eliminated by blacking out the 
storage room windows. These measures 
greatly reduce the threat of damage from 
ultraviolet radiation from its two most 
common sources. Before materials were 
purchased, care was taken to evaluate the 
content of the paint used for the storage 
rooms. According to Shelley Reisman Paine, 
writing for the American Association for 
State and Local History's Technical Report 
entitled "Basic Principles for Controlling 
Environmental Conditions in Historical 
Agencies and Museums", many of the com¬ 
ponents in commercially available paints 
can become unstable in fluctuating tem¬ 
perature and humidity conditions or 
simply break down over time. Ms. Reisman 
states, "The paints that now appear to be 
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John Philip Sousa and his band at the Steel Pier. Original photograph for Curt Teich postcard. Atlantic City, Nf. 1929. Detail of new Teich 
Collection poster. 


stable and safe to use include acrylic latex 
and acrylic lacquers". Acrylic is the carrier 
or vehicle for the paint's pigment. The 
pigment itself is also important. White 
paint, the color used for all storage areas 
at the Lake County Museum, is usually pig¬ 
mented with titanium dioxide, which is a 
good absorber of UV light, thus substan¬ 
tially reducing the reflection of UV light 
rays. The paint used for the recent cover¬ 
ing of the storage room walls has acrylic 
resin as the vehicle and titanium dioxide 
as the pigment. The careful consideration 
of all materials that come in contact with 
museum collections prolong the life of 
these valuable and sometimes irreplacea¬ 
ble objects. 

The painting work was done by museum 
volunteers Harvey Hull, George Luehring, 
and Gale Allen. Without their much 
appreciated efforts, the task might have 
cost the Teich Collection's budget several 
thousand dollars. □ -KHS 


Ralph Teich Receives 
National Commendation 



Ralph Teich, the youngest son of Curt 
Teich, Sr., has received the Friend of Parks 
and Recreation Award from the National 
Association of County Park and Recreation 
Officials (NACPRO) an affiliate of the 
National Association of Counties (NACo). 
The Friend of Parks and Recreation Award 
is the result of a national competition, 
based on the contributions a person has 
made to one field of study, to the commu¬ 
nity or the county in which he or she 
lives. Mr. Teich's name was submitted by 
the Lake County Museum as a department 
of the Lake County Forest Preserve District, 
in recognition of the work he has done to 
support the Museum's Curt Teich 
Collection. 

Only ten Friends Awards were granted in 
the United States in 1987 and Mr. Teich's 
award is the sole such commendation from 
Illinois. The award ceremony will be held 
Monday, July 13 in Indianapolis at 
NACPRO's annual meeting. The Museum 
and the Forest Preserve District are very 
pleased that Mr. Teich was recognized by 
NACPRO and are happy to be able to 
thank him in this way for his support and 
encouragement. □ -KHS 
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GENERAL INFORMATION 

The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the 
history and geography of Lake County, Illinois from its 
earliest known inhabitants to the present. The Curt Teich 
Postcard Collection is a grant-funded special section of 
the Lake County Museum devoted to collecting, preserving, 
and interpreting postcard views and photographs of 
subjects related to the United States in the 20th century. 

The Lake County Museum is a department of the Lake 
County Forest Preserve District. 

Location About 40 miles northwest of Chicago in the 

Lakewood Forest Preserve, Route 176 and Fairfield Road, 
Wauconda, Illinois 60084 
(312) 526-7878 

(312) 526-8683 Curt Teich Collection 

Exhibition Open daily 1:00 p.m. to 4:30 p.m. 

Gallery 

Research Monday-Friday by appointment only 
Library 

Admission $1.00 for adults, 504 for students and senior citizens. 
Monday is a free day for all visitors. 

School Tours The museum has an active education program. For 
information about scheduling and cost, call the 
museum office at 526-7878. 

Membership Memberships are available through the Lake County 
Museum Association. 

Curt Teich Office hours 8:30 a.m. to 4:30 p.m. Monday-Friday. 
Collection Visits to the collection by appointment only. 

The Curt Teich Postcard Collection offers separate 
membership. 

Benefits include free admission to the museum and the 
Teich Collection, a subscription to the Postcard Journal , 
discounts in the museum store and on Teich Collection 
research services. Teich Collection individual membership: 
$15.00, family membership: $20.00. Please call the Teich 
Collection offices for information about additional 
membership levels. 
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Advertising card (or the Curt Teich Company. 1929. 






















